Teacher Ghichi Abdellali

Marketing

Research







&M\



Gl Do (B dedadl Wyl
G| O g iy s 8310
i) g g

Wody Brgmdl &g 493
Gyl 2 Capinds

Gyed) 735009 Grged! S g0
— Bl Slulys — B gu¥llg O $Sgianad!
Gyt O gy OS5 £ il
35131 B gl Sloml OIS
Gyt O gy B daged Sl
by gl & gl (aillg o0 die

O 0 N SN Ul A W N e

e
— O



bogs oy Lo g ‘W&M‘ < 9oy Myl

& oy dudad e 31y Lo o oSl Apodlall ylod) Jes ) gos o
g

dby (Twitter) L3 B Ly ¢ dhuael SULY) o Slgal
el 3 ¢ (GPS) ad) 5! sy (clickstream)asds
Mgredl & gty Bl Lo Lt

Cond b it Jazey cd-lidl Ll O19aW Jdd) ¢ gl o

A gaall dyle ol e 900



Sl ghaall o I 50 1gh g dalaiall oy

i 33l (AMA) 45,0 8 gl Lo Coald
:&53\:3\ gl L!Lc 3 gend! & g2

e ghaod! J-&u,é}wd\a y el eMaall gl Ja.oJS g;""“ adb 4! Ca



p; o4 ‘za’ e ‘a’ . y
. wﬁﬁj UU" | ‘
o JStiwdly

w0 j *» " "

- L4

e Gl Lo e
039 S’ 31 g “
-~ (process) olhes



B o) O gy Ly

J.’-iuﬁ cCJLé}LMJ\ ujwccw RRC T :\ééujwlw‘;b
o2y ISUid) J gloddl Ssuily dydonny ddlanoll ddy gund) Ny \B11 5y cm

(Malhotra, 2010, p7) :\:’aﬁj‘v&d‘

Marketing Research

The systematic and objective identification, collection, analysis,
dissemination, and use of information for the purpose of assisting
management in decision making related to the identification and
solution of problems and opportunities in marketing. (Malhotra, 2015 )
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The Nielsen Company, United States 6.52
IQVIA, United States 3.9

Gartner Inc., United States 3.52

Kantar, United Kingdom 3.45
Ipsos SA, France
GfK SE, Germany

IRI, United States

Dynata, United States

Westat Inc, United States 0.51

INTAGE Inc., Japan 0.49

0 1 2 3 4 5 6 7 8

Revenue in billion U.S. dollars

https://www.statista.com/statistics/267648/top-market-research-companies-by-revenue :aa 1|


https://www.statista.com/statistics/267648/top-market-research-companies-by-revenue
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