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Flowchart of the Marketing Research Process
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Note: Diamond-shaped boxes indicate stages in the research process in which a choice of one or more techniques must be made. The dotted line indicates
an alternative path that skips exploratory research.
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Decision Statement Research Objectives Hypotheses

What should be the retail price  Forecast sales for product X at Sales will be higher at $5.00 than at
for product X? three different prices. $4.00 or at $6.99.

In what ways can we improve Identify the top factors that Cleanliness is related positively to
our service quality? contribute to customers’ customers’ service quality service
perceptions. perceptions.

Crowding is related negatively to
customers’ service quality perceptions.

Should we invest in a training Determine how much role Role conflict is related positively to job
program to reduce employee conflict influences employee job satisfaction.

role conflict among our satisfaction.

employees?
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