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Charlesworth Alan , Absolute Essentials
of Digital Marketing
(Absolute Essentials
of Business and
Economics) 1st
Edition, Routledge

. Marketing 4.0:
Moving from
Traditional to

Digital. Hoboken

(New Jersey): John
Wiley & Sons

Kotler Philip
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Claire Gallic et Rémy Marrone

, Le Grand Livre du
Marketing Digital,
Dunod, Paris. 3.
Kotler Philip,
Kartajaya
Hermawan,
Setiawan Iwan.
(2017). Marketing
4.0: Moving from
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