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OUR DIGITAL WORLD

In today’s Digital World, consumers expect to
have an interconnected experience that allows
them to use any digital means to seamlessly
communicate, transact business, connect with
friends, order products and services, refill
prescriptions, order pizza and track the status of
the delivery online, make investment decisions,
track package shipments, etc.
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WHAT IS DIGITAL BANKING?

Digital banking is the automation of traditional banking services,
which enables customers of a bank or other financial institution
to conduct a range of financial transactions through the financial

Institution's website and mobile apps.
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Digital banking services

Utility

1. Obtain bank statements

View and download your bank statements for any specified period.

. Transfer of Funds

With alternatives such as NEFT, RTGS, and IMPS available, the need to
iIssue cheques and DDs has been eradicated.

. Mobile banking

Maobile banking is digital banking through an application optimized
for smartphones and tablets.

. Cash withdrawals

ATMs facilitate cash withdrawals at any point in time. Moreover, ATMs
are widely present in every locality.

. Bill payments Auto-debit feature for bill payments lets a user setup monthly debits
in favor of regular utility payment.

. Finance Invest, raise loans, open fixed deposit accounts — all through digital
banking. De-mat accounts can be linked to your bank accounts to
provide a seamless flow of funds so you can invest promptly.

. Manage cheques Intervene in the cheque clearing process using digital banking to stop

the cheque if the need arises.

. Monitor transaction records

Banks send transaction alerts to the linked mobile number or email
addresses. Transactions are updated almost as soon as executed.
Digital banking also lets you monitor account balances or outstanding
at the click of a button.




CHANNELS OF DIGITAL BANKING

ATM

CHEQUE DEPOSIT MACHINE
CASH DEPOSIT MACHINE
INFORMATION CENTRE
MOBILE BANKING
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ADVANTAGES OF DIGITAL BANKING

2477 access to your account
Transaction made easy

Settlement of transaction in no time
Complete access to your own account
Eco-friendly

Saving time



DISADVANTAGES OF DIGITAL BANKING

> Personal relationship with the bank is not established
> Security Issues
> Site Disruption

> Site Navigation




In-branch Banking Digital Banking

m In-branch security End-point protection ﬁ

- ﬂ"

/ Hand signature Digital signing @

Customer identification Authentication D
8L Audit, Business rules Fraud management O,
Secure vaults Data Encryption !
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TRADITIONAL BANKING VS. DIGITAL BANKING MODEL FOR DIGITAL
DELIVERY OF BANKING SERVICES

Traditional Banking Model

Bank Branch is the center of the banking
experience

All Interactions with customers originate
with a branch experience

Customer definition is confined to branch
footprint

Digital delivery is layered on top of
branch system

Duplicative products and services
offered through various channels

Digital Banking Model

Customer is the center of the banking
experience

Customers choose how they interact with the
bank.

Customer definition 1s not confined to
branch footprint

Digital delivery is the centerpiece of product
& service offerings.

Product and Service offerings are tailored to
the customer’s delivery preferences



TRADITIONAL BANKING VS. DIGITAL BANKING MODEL FOR DIGITAL
DELIVERY OF BANKING SERVICES
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THE CHALLENGES

The Data.

The Regulation.

The Technology.

The Culture.

The Qualified staff
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PHYSICALBRANCH: ZERO-BASED DESIGN CREATES COMPETITIVE
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Types of Digital Banks

1. Neobank

2. Challenger bank



> Neobank
= Neobank is a digital bank operating online, without any physical presence, which provides its
customers remote access to its services via a mobile apps, and their objective is to make (a bit

of) money on (a lot of) customers. Just like a tech company.

> Challenger bank

= Midsize firms — appeared to compete with larger institutions by specializing in underserved
areas. The new branch in banking was created in the way to be technology-driven, offering
online-only operations and avoiding complexities specific to the traditional banking. Their

objective Is to grow their balance sheet.
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Regulation

Business rmodel

Main objectives

Services
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g{? Payments
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== Debit cards

Mobile interface

Loans
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-@ Deposit Protection

CFTE Neobanks Vs Challenger Banks

Neohanics Challenger
Banks

Not regulated
as a bank

Regulated
as a bank

Similar to a

tech startup Similar to a bank

Groww its user Grow its balance
base sheet

~
~
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Banking
Model

Challenger
Banks

Neobanks

Traditional
Banks

Definition

Fintech
company
natively built
around retail
banking

Type of direct
bank that is
100% digital

A financial
institution
licensed to
receje
deposits and
make |loans

Banking
License

Yes

No
(operate
through
licensed
partners)

Yes

Channel

Digital

Mobile
apps

Undergoing digital
transformation

Benefits

+ Transparency

+ Personalization

- Simplicity

- Low-cost structure

- User-friendly
- Fast
+ Low-cost structure

- Credibility
+ Control over the

market

Pitfalls

- Lack of credibility
+ Problems with

attracting new clients

- Security concerns

- Lack of credibility
- The necessity for

strong marketing

- Security concerns

- The necessity for

modernization
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The Evolution of Open Banking...

PAYMENT PROVIDERS

CUSTOMERS EE 10T, !DEV:ICES
Eﬁ% CUSTOMERS %
A 93% UTILITIES

Bank products, services, functions v _
and data (including customer data) | Open Banking is the shift AGBREGATORS
are shared for use with 3rd parties to from closed to open GOVERNMENT
add additional value and create new banking models. Y EP
business models.
\ 4
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|N2¢:\-l|-ﬁl-:>||%N % BANKING o SERVICE PARTNERS
INSTITUTION @ TELECOMS

Customer, Client, Bank
Product Data

Customer, Client, Bank
Product Data
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Open banking is also known as "open bank data." is a banking practice that provides
third-party financial service providers open access to consumer banking, transaction, and
other financial data from banks and non-bank financial institutions through the use of
application programming interfaces (APISs).
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.
Benefits of Open banking

d Consumer

 Financial services are tailored specifically to your needs.
« Customers can take control of their finances with up-to-date facts, figures and spending
Information

U Lender

 Lenders are better able to protect vulnerable consumers by putting in payment blocks
 ldentifying harmful spending patterns and taking a point of contact for a family member or

friend
« Having a 360° insight into consumers’ finances allows lenders to offer more appropriate

products and services



DIGITAL PAYMENTS
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A digital payment, sometimes called an electronic payment, is the
transfer of value from one payment account to another using a digital
device such as a mobile phone, POS (Point of Sales) or computer, a
digital channel communications such as mobile wireless data or SWIFT
(Society for the Worldwide Interbank Financial Telecommunication).

Cashless economy, refers to the economy where transactions are done

using digital payment methods instead of using cash for the purchase of
various goods and services.
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Payment Card (Credit & Debit Card)

— Point of Sale (PoS)

Store-Value Card
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E-Money

Mobile Wallets
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Payment Card (Credit Card)

G It is a thin plastic card that can be used to buy items, meet food or restaurant bills,
booking of airline tickets etc. Any credit card allows a user to pay later for the
items one has bought or the services availed, hence the name credit card is given.
This process of payment is known as charging. Charging means that one user had
paid for the items his or her credit card by promising to pay when the user had

signed the credit card receipt. Credit card are normally issued from a bank or any

8 authorized authority.
o
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Payment Card (Debit Card)

G A debit card (also known as a bank card, plastic card or check card) is a plastic
payment card, that can be used instead of cash when making purchases. It is
similar to a Credit card, but unlike a credit card, the money comes directly from
the user's bank account, when performing a transaction. Debit cards usually also
allow for instant withdrawal of cash, acting as an ATM card for withdrawing cash.

58 PeoplesBank _- Debit Card
N

4000 1234 5678 38010
coce DEBIT

S 0B/1B 4
8. PARKER V’SA CARDHOLDEF




Payment Card (Debit Card)
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What's the difference?

Credit and Debit Cards both can be used when you want to purchase
something, but they work differently!
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| 1 Lo | I I

Signature — -
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ALTHORZED SIERITURE

B o— O
tode

Credit Cards »

Uses funds from credit
line, must be paid back

Offers cashbacks &
reward points

Good for big purchases
& travel

Impacts credit
score

Comes with interest rate
on the due amount

'

&'
—

“« CASH
BACK

Bl
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)
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Debit Cards »

Uses funds directly from
your bank account

Offers comparatively
fewer rewards

Good for everyday
expenses

No impact on credit
score

There is no interest rate
that you must pay
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S

Point of Sale (PoS)

A POS system refers to the combination of hardware and software required to accep
and process different forms of digital payments. The hardware includes a cart
acceptance machine and the software handles the remaining payment methods
processing and other peripheral value added services.

There are three ways in which a POS terminal can accept card payments;

Insert Swipe

39



A stored-value card

A stored-value card Is a payments card with a monetary value stored on the card itself, not
In an external account maintained by a financial institution.

Stored-value cards differ from debit cards, where money is on deposit with the issuer,
and credit cards which are subject to credit limits set by the issuer. Another difference is that
debit and credit cards are usually issued in the name of individual account holders, while
stored-value cards may be anonymous, as in the case of gift cards. Stored-value cards are

prepaid money cards and may be disposed when the value is used, or the card value may be
topped up, as In the case of telephone calling cards or when used as a fare cards. For
example; Amazon gift card, Metro ticket cards, Big bazar cards.

These cards are two type- amazon.com
1. Closed loop Stored value Card .
2. Open Loop Stored value Card .
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A stored-value card

1. Closed loop Stored value Card
Are a single- purpose cards issued by a specific merchant or a merchant group

2. Open Loop Stored value Card .
Are multipurpose cards that can be used to make debit transactions at a variety of retailers




Electronic or Digital Wallet

An electronic wallet or E-wallet Is defined as an encrypted medium for storage or holding
credit card and other confidential financial information that can be used to complete

electronic transactions without re-entering the stored data at the time of transaction itself.

Access to E-wallet requires password or “keys”.
N 92zaiN
Orange Wallet CASH
Money




Electronic or Digital Wallet
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Select a payment method

:
[

EWTER DEBIT CARD NUMBER

ViISA S8 = RuPap

Credit Card
Met Banking

EXPIRY DATE On
ATHA

MM T T

IMPS

'EE-.I-.'E this card for faster checkout
Cash Card

Pay now Cancel

Select a payment method

Saved Details

Debit Card

Credit Card

Met Banking

AT

Yowr Seved Card

EWTER OV
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Remicye Card




Types of E-Wallet

CLOSED SEMI-CLOSED
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1. Closed Wallet

A company selling products and/or services can develop a closed wallet for customers.
Users of a closed wallet can use the funds stored to make transactions with only the issuer
of the wallet. The money from cancellations, returns, or refunds is stored in the wallets.
Amazon Pay is an example of a closed wallet.

2. Semi-closed Wallet

A semi-closed wallet allows users to make transactions at listed merchants and locations.
Although the coverage area of such wallets is restricted, both online and offline buying
can be done through the wallets. However, merchants need to enter into agreements or
contracts with the issuers for accepting payments from the mobile wallets.

3. Open Wallet

Banks or institutes partnered with banks issue open wallets. Users with open wallets can
use them for all transactions allowed with a semi-closed wallet in addition to withdrawal
of funds from banks and ATMs and transfer of funds.
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E-Money
Electronic money is money which exists in banking computer systems and is available for

transactions through electronic systems. Its value is backed by fiat currency and it can be

exchanged into physical form however its uses are often more convenient electronically.

Country 1 Country 2

Goods

-
Emoney

Emoney Emoney
Deposits Deposits
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