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Lecture One: Intellectual Property Law (1)

Intellectual property divided into branches, namely industrial property and copyright.
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A-Industrial Property: The broad application of the term industrial property is set out in
the Paris convention of 1883. As well as Madrid agreement of 1891 concerning the
international registration of marks, Nice agreement of 1957 concerning the international
classification of goods and services . Industrial property takes a range of forms, These include
patents for inventions, industrial designs, trademarks, service marks, layout-designs of
integrated circuits, commercial names and designations, geographical indications...etc.
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B. Copyright: relates to literary and artistic creations, such as books, music, paintings and

sculptures, films and technology-based works (such as computer programs and electronic

databases).
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Industrial property rights protect industrial and technological creations. These creations are

varied and concern many areas.



1. Patents for inventions: simply out, once a patent is granted by a State or by a regional

Office acting for several States, the owner of a patent has the right to prevent anyone else
from commercially exploiting the invention for limited period, generally 20 years. The patent
applicant must disclose the invention in order to obtain protection, and their rights can be
enforced only within the territory in which the patent was granted.
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2. Industrial designs: are applied to a wide variety of industrial products and handicrafts.
They refer to the ornamental or aesthetic aspects of an article, including compositions of lines
or colors or any three-dimensional forms that give a special appearance to product or
handicraft.
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3. Layout-designs of integrated circuits: are creations of the Human mind, and
manufactured in accordance with very plans or layout-designs. Integrated circuits are used in
wide range of products, including articles of every day such as watches, televisions, washing

machines and cars, as well as sophisticated computers and servers.
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4. Trademarks: is a sign, or combination of signs, that distinguishes the goods or services
of one company from those of another. Such signs may use words, letters, numerals, pictures,
shapes and colors, or any combination thereof, three dimensional signs (like the Coca-Cola),
audible signs (such as the roar of lion at the beginning of films) or olfactory signs (such as the
smell of particular type of motor oil). Trademarks are used on goods or in connection with the

marketing of goods or services.
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5. Service marks: are used, for example, by hotels, restaurants, airlines, tourist agencies,

carrental agencies, laundries and cleaners.

Ol lall 5l EVIS 55 Aalpall VIS 5 5 Jill 4 sall Lo shaall g acUaall g gobil) 8 Jlie a2iiud 5 4addl) cladle 5
alanll S Hh 5 dbadll

6. Commercial names and designations: commercial or trade name is the name or

designation that identifies a company.
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7. Geographical indications: a geographical indication is a sign used on goods that have
a specific geographical origin and possess qualities or a reputation due to that place of origin
(climate and soil). The use of geographical indications is not limited to agricultural products
(such as Tuscany for olive oil produced in a specific area of Italy, or Roquefort for cheese
produced in a certain region of France). They may also highlight particular qualities of a
product that are due to Human factors found in the product’s place of origin, such as specific
manufacturing skills and traditions. That place of origin may be a village or town, a region or
a country. An example of a country geographical indication is Switzerland or "Swiss” for

products made in Switzerland, in particular watches.
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8. Appellation of origin: is a special kind of geographical indication used on products

that have a specific quality exclusively or essentially due to the geographical environment in
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which the products are produced. Examples of appellations of origin protected in States party
to the Lisbon agreement for the protection of appellations of origin and their international

registration are Habana, for tobacco grown in the Havana region of Cuba.
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Lecture One: Intellectual Property Law (2)

Intellectual Property Rights (IPRs) protect the interests of innovators and creators by giving

them rights over their creations.
B. Literary & Artistic Property Rights: 4l s 4ua¥) 4.8la) 5 gia
Literary or artistic property rights (LAPRS) protect creation in the literary and artistic fields,
including computer programs.
They are subdivided into copyrights and related rights.
1. Copyrights; i) 5 s8a
Copyrights (CRs) protect creation in the literary and artistic fields. In
particular, the following are protected:
» Written or oral literary works, whether literary, scientific, poetic, etc;
» Computer programs;
« Original data bases;
+ Cinematographic works or musical dramas;
» Work in fine arts or graphic arts;
* Architectural works, as well as the blueprints and the models associated with them;

* Creation in clothing, fashion and ornaments, etc.



The author of an intellectual work possesses moral and economic rights over his work.

2.Related Rights: 3_glaall (3 s8al)
Related rights (CPRs) or neighboring rights are rights granted to a few
categories of people for their important role in communicating and disseminating some types
of works to the public.
There are three kinds of related rights or neighboring rights:
a). Rights of performers sla¥) iU 3 g
(actors, musicians, singers, dancers, or generally people who perform) in their performances;
b). Rights of producers of sound recordings 4 sgall cibawdl) alia §ga
(also called phonograms) in their recordings (cassette recordings, compact discs, etc.);
c). Rights of broadcasting organizations <.l <lia 3 s
In their radio & television programs & in Internet broadcasts such as podcasts.
* Performing rights: Performing rights are the rights recognized to the auxiliaries of the
creative process: the performers, the producers of phonograms and videograms and
broadcasting organizations. The performer enjoy moral and economic rights over his work,
and the following must pay copyright royalties & performing rights fees:
* Establishments playing music in public spaces,
* Owners of Internet sites playing music,
« Advertising agencies for the use of music in commercials,
* Organizations using music on their telephones lines for callers on hold,
* Concert & show organizers,

» Movie theatres, video rental stores & cybercafés,
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* Producers of phonograms & videograms,

« Audiotex,

* Makers & importers of recording devices & recording mediums (including digital

mediums).

The subjects of Intellectual property.

Protection of copyright. algall 3a dglaa
Patent of invention. gl AaYl sel
Geographical indication. 3l jaall Gl ya )

Industrial design and models.
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Trade marks. o sl cladlal)
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Trade secret and unfair competition.
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Good marks.
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Integrated circuits and designs.

ALl il pall vl A les

Law of competition.
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Electronic transaction.
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Protection of national production.
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International trinities of intellectual property

1-WIPO: World intellectual property organization. (sx i) 4Sall asaill Lyallall dakial)

2-WTO : World trade organization.isallall 5 jlaill dakaic

3-TRIPS: Trade relates intercultural property. i Sall 8Ll (3 séa (1o 3 )il Aleaiall il gal) Ala)




Terminology
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. Copyright - &l (358

. Trademark - 43 a3 ddle

. Patent - ¢ 5ial 5¢) »

. Trade Secret - (s _lad s

. Intellectual Property Rights - 4 sall 4.8kl (3 sas
. Infringement - &\l

. Fair Use - dalall alasiny)

. Licensing - =

. Public Domain - 4alall 4Ll

. Royalties - <lxilal)

. Trademark Infringement - &_las Adle ellgwl

. Trade Dress - a5 arual

. Utility Model - 323l =3 ga

. Industrial Design - elia araas

. Geographical Indication - 4l _jaall 5 L5y

. Moral Rights - 4834/ 3 sl

. Brand Protection - 4 jlaill Aadtall 4 les

. Counterfeit - s

. Copyright Registration - &) 3 séa Jias

. Design Patent - sz el 5

. Patent Infringement - g 15891 3¢ cllgmi)

. Licensing Agreement - saua i 48L&

. Trade Secret Protection - & il ) ) dles
. Trademark Registration - 4 jlaill el Jiaus
. Utility Patent - sxilall ¢ sl se) 5



