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How would you rate Sears as a department store?

Version 1
Probably the worst Probably the best

Version 2
Probably the worst Probably the best
100

Version 3
Very bad Neither good Very good
nor bad
Probably the worst Probably the best
100 =
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Continuous Measurement and Analysis of Perceptions: The Perception Analyzer

Companies such as
McDonald's have used the
Perception Analyzer to
measure consumers’
reactions (o commercials,
company videos, and other
audio/visual matenals.,
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Instructions

Listed here are different opinions about Sears. Please indicate how strongly you agree or disagree with each
by using the following scale:

1 = Strongly disagree

2 = Disagree

3 = Neither agree nor disagree
4 = Agree

5 = Strongly agree

Neither
Strongly agree nor Strongly
disagree Disagree disagree Agree agree

o

. Secars sells high-quality merchandise. 5

”

Scars has poor in-store service,

NN !J Lo

S
h
s

1
]
. 1like 10 shop at Sears. 1
1

. Sears does not offer a good mix of different
brands within a product category.
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Instructions

This part of the study measures what certain department stores mean to you by having you judge them on a
series of descriptive scales bounded at each end by one of two bipolar adjectives, Please mark (X) the blank
that best indicates how accurately one or the other adjective describes what the store means to you. Please
be sure to mark every scale; do not omit any scale.

Form

Sears is:

Powerful ————-X-i——: Weak

Unreliable :—:—:—:—:—:-X-:—: Reliable

Modem it t—t—1—:-X-: Old-fashioned

Cold

Careful e Xt e et Careless W
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Instructions

Please evaluate how accurately cach word or phrase describes each of the dopartment stores. Sclect a ples
namber foe the phrases you think descnibe the store accurately. The more accurately you think the phrase
describes the store, the larger the ples number you should choose. You should select a minus number for
phrases you thank do not describe it accamnmely. The less accurately you think the phrase describes the store,
the larger the minus number you should choose. You can sclect any sumber, from + 5 for phrases you think
are very accurate, 80 —35 for phrases you think are very inaccurate

Form

.5 ‘5

«4 ]

+3 +3

+2 +2X

vl 1
Hoom Quariry PoOR SERVICE

|

2X
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The remowmcier Scale
Taverwctions
Please indicae how much you ke McDonald's hamburpers by coloring in e Shermomener
with your bue pes. Stan ot the bomom sad color up 10 the lemperastare Jevel that best
ndicaies how sisong your preference is for McDosald's hassburgens
Form

Like Very

SMock

Dmlike Very
Much

Smiling Foce Scale

Invtructios:

Picane tell me how much you ke the Barbie Doll by pointing to the face that best sbowy

how mech you ke . 1 you did mot e the Barbie Doll a2 all, you would post 10 Face |
I you Riied it very mach, you would podt 0 Face 5. Now tell me, how mach ded you like
e Bartue Doll?

Farm
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