Teacher Ghichi Abdellali

Services
Marketing







§ Marketing =%
Solutions
For Your
Business

FEATURRS VOISR S
L SEO Optimization
1 Sochl Media Marketing

3 Conent Development

e LA M G e (o

U PP N

Shhgiaal! & ghus
Sladsd) s B



N Marketing

el Solutions
For Your

' Y
Business . ° N ‘
S o loeall jglows
2 Media Marketing . ~y :
= ; 3 Content 3

do s .ﬁ}’\.@.’.‘w'}f iy C1 Jr\;d\ C;}w .
Q\J.."ZJ\ J.:é Lo :U.,jo .
( Service Encounter) gf’\"‘"‘ c\BUY dl>- e

9.\.5.0\43.3\&3.1.,}: °



dodsd! EVgawy BN o1 jod) 23 503 sl sl Sty A1 Sl

. i
Al )
. i

sldl) sy Lo Ay




Marketing =
Solutions

For Your
Business

FLATUSRS INCLVCR S
1 SEO Optimization
2 Sockl Media Marketing
3 Conent Developement

wwm LA E MR A W (o




Marketing
Solutions
For Your
Business




droul 8] @b 8 el plusuisl gl sl 1B fiT e o
ool (S pie) SRS o
(colallaslly ¢ Loasetdl &gl J20) Lol ) b Jgiadl 4

(g2 Jxe) Lol g bl 4
(Dbl &8 15 g p g A Ly ponct)l Aii ¥ fio) L)) jsliall 4

el o slnY o Shgianall iod o o 0



4 For Your

Business o u ‘ o S ‘
FEATUSES INCLVCRS: ‘ ’ M y A

1 SEO Optim :

2 Medis et \/

3 C t : "‘

Jo sl Agloeddl JI Us ol Aol Bylixwl o

g;d‘ :\-g)‘-?.bd\ C’J\AM\} < leod! R :\9}0.7,;0 — "M\ ;’\;W\ o
o hoins 29 — 51,8l drino dodos <l Jlas V) ay llganal) L2,
a-.':?)\-*-“ )é\nﬂ-«“ R% ji 4L A g\

S 1B @l 3l B (Il edd drlod) Sla o e



A Marketing &%
%' s Solutions
o gor Your - ; .
usiness _ | (= S o = -
E. St A e J""u. | N

gl podl o zeited) @i & eVall Condl Ol Aol
ety oalall 35 Bolly plabdl 55 ¢ S o Lo 4
)il b (3,5e)1) Ayl Olons el Soy ¥ ¢
Laddl &y el e A gua 2 ¢ atly ekl plabally asliarol i dis cllgradl oym ) 4
Ao Sl domy A Gl gd) W 2 (Credence) gbed) Clow
Mgy o) day > Ay Lol B

)l U oeo ¢ rbaol) Led)l D1 JUL o Jo



A Marketing

g oy Solutions
For Your
Business

FLATUSES IMCLWORS:
1 SEO Optimization . _ A

2 Sockal Medis Marketing Y,
:,-:==- ¢ 3 Conent Development -——g‘-— _)
S . J e A M LG b (o

Ara2
)
P g Cwl (..GUQ.U ol
pend] Lol )l 5 dams Y
Z.jSw‘ e o B
8 Aiaal) i) 2! ad 2l
- J w J

laall olew g L it Slew @ A

Source: Adapted from Valarie A. Zeithaml , “How Consumer Evaluation Processes Differ Between Goods &

Services,” in J.H. Donelly and W. R. George, Marketing of Services (Chicago: American Marketing Association,

1981)
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Desired Service

ZONE OF
TOLERANCE

Adequate Service

Source: Adapted from Valarie A. Zeithaml, Leonard A. Berry, and A. Parasuraman, “The Nature and Determinants of Customer Expectations of
Service,” Journal of the Academy of Marketing Science 21, no. 1 (1993): 1-12
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Nature and Determinants of Customer Expectations of Service
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Richard Normann

Richard Normann: (Finland, 1943 - Paris, November 18, 2003) was a Swedish management consultant
and researcher early in the development of theories of service management, interactive strategy, and

offerings. developing the idea, together with Denis Boyle of "moments of truth" oriented toward
business travelers and customers.
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How it works—A little device is the key to saving

Premium 24-Hour Protection

Call or go online anytime - our lights are always on

When you choose Progressive, you're choosing quality insurance

protection you can trust. If you have a claim, you'll enjoy small
touches like guaranteed repairs™ or being able to simply drop off your
damaged car at a Service Centerd and pick it up when it's ready. Asa

Day 1 Days 1-30 Day 31

customer, you're protected and always come first. With Progressive

built-in extras and personal service always come standard
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